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UPCOMING MEETINGS
December 17, 2007
Holiday Party at Jericho Terrace
January 5th-9th, 2008
PPA Naiona Convention
Tampa, Florida
January 15, 2008
Annua FREE! Dinner M eeting
with John Woodward
For all members that have renewed
their dues as of 1/15/08.
Plus dections of officers
and board members.
January 29, 2008
Board M eeting
February 4th, 2008
TEP with Suzette Allen
February 26, 2008
Board M eeting

For more information go to:
WWW. ppgny.org

The New Yok Phaographer
A Publication of the Professional Photographers of
Greater New York

“To create, foste, promoteand maintain cordial
relations and encourage the exchange of
knowl edge among its membe's”

Editor - Marvin N. Horlick

For submissions, questions or comments:
Contact - photogbymarvin@oal.com
516 682 5449

Al articles appearing in the newdetter are not
necessarily the opinions of the editor, the Board of
Directors, or the memkership of the Professional
Photographers of Greater New York.
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You are Invited to attend the
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:;’ Professional Photographers of Greater New York %
2 Annual Holiday Party ;
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2 Monday, December 17th, 2007 i
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Dinner, dancing and plenty of fun.

Seven o' cdock in theevening
at the Jericho Terrace
249 Jericho Turnpike, Mineola, NY
RSVP to ppgnyinfo@aol .com

All members, families and guests invited. &

*:;;? A return email will be your ticket(s) tothe ball. .
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R Cover $65.00 per person/children $30.00 S

Cocktail attire
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We must have a count for the caterer. ‘;xb
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President’s Message - December 2007

Owen Kassimir - President PPGNY
Contact Information - ppgnyinfo@aol.com - phone 516 364 6650

Print competition is a fantastic learning
experience. We may think we are all great
photographers, but until you enter into a
conpetition and see how you fare, how will
ever truly know. Thisyear total printsin our
monthly conpetitions have been up, but |
think we can do better in the nonths ehead.
The Long Island Conference conpetition in
October was a huge success with about 100
images entered.

It has come to the attention of the print
committee that a few of the entries in the
conpetition shoud have been disqualified.
The competition committee did not know
about it until after the awards were given
out. So, unless those mekers would like to
voluntaily give up theér awards, al awards
will gand.

At PPGNY the protoml or basc rules tha
apply must be adhered to for the conpeti-

tions to be fair. Any print
entered into our loca print
conpetition may be entered
into any other competition
any time. Prints or duplicate
prints NOT dlowed into
monthly or the Long Island

Conference conpetitions are:

1. Previous L. |. Conference awarded prints
tha received aBlueribbon.

2. PPNY S and PPA merit avarded imeges
arenot dlowel.

Let's stick to the rules and meke the whale
experience of entering print conpetition fair
for al. Thanks and have ahappy holiday
seaon.
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New Pro Lab Digital Solutions oo Ll LT A R

Wlth Old SChDOI Work Eth|CS epixel.com Emall support@epixel.com

Opicture.com

For the Professional Photographer

Visit us at the Imaging USA Expo in FL, Jan 6-8, booth #1711

PhotoBook

by Zookbinders~

HEATHER
£1ass OF 2008

« Design wraparound photo '

covers for a unique look /
7

= Download free templates ’

« Easy online ordering %
=

mg;ﬁ?:“mmm Customize your books with wraparound photo covers.

Phil Milazzo Productions, Ine.

12 vears serving diseriminating photographers
- te) =
. Digital scanning, printing, retouching
D D fm)
. Competition Prints at reasonable rates
. Personalized one-on-one service
. Most orders finished in 24 to 48 hours
. All orders printed on Fuji Crystal Archive
photographic paper
. Serving some of the best photographers in
S g f the best photograpl
the New York Area

www.philmilazzoproductions.com  631-587-6770




COME JOIN US FOR OUR ANNUAL FREE DINNER MEETING
AND ELECTIONS OF OFFICERS AND BOARD MEMBERS.
FOR ALL MEMBERS WHO HAVE RENEWED THEIR DUES BY JANUARY 15TH.

JANUARY 15, 2008

WITH JOHN WOODWARD
AT KOENIG'S RESTAURANT - 86 SOUTH TYSON AVE., FLORAL PARK, NY

FINE PORTRATTURE & DESIGN

Woodward2@aol.com
woo Aydesbojoydpiempoomuyol

At the meeting, Tammy illustrated some of what mak es her images
so specid. She has a soft, naturd style that redly shows off her
subject’ s persondity. Her high-end portraits are extremdy popular
and Tammy demonstrated how she maximizes her profits from
every photo session. Large wdl portraits and collages sold as photo
at, as wdl as dlide shows and dbum collections are dl pat of
Tammy' s products for her dientd e Her presentation was fun and
livey, inkeeping with her upbeat persondity.

For further information, contact Tammy a www.tammyloya com

Nov 6, 2007 Dinner Meeting With
Tammy Loya
by Paul Berngtein
The last GNY medting on November 6 was a
red winner. It was our first dinner a the
Mane Mad in Jericho, plus we were lucky to
have Tammy Loyaas our spesker. Tammy is = iy
an old friend and an amazi ng portrait photographer. Her business is
locaed north of Albany in Bdlston Spa, NY and concentrates
primarily on family and children’ s portraiture Tammy’s
credentids are impeccabl e, including a long list of PPA dngles,
| 3 Kodak Gdlery Awards, numerous PPSNY S
il Courts of Honor, the ASP Regiond Meddlion
| Award, The WPPI Best Portrat of a Ctild or
Group, as wdl as beng published in The Best
Of Children’s Photography, The Best of
Portrait Photography and T he Photographer’ s
Lighting Handbook.




Photos from the Long Island Conference - The North Ritz Club, Syosset, NY - October 22-23, 2007
Photos by Paul Bernstein and M ary ola Dannebaum




Long Island Conference Print Competition Awards

WAR STORIES
(TALES OF TUXEDOED COMBAT)
By Paul Bernstein, PPA Cert., M. Photog., Cr

It can be an angry stream or agentle mist, which | can then control
and modify to suit each subject. Every portrait | have ever taken
since then has a bit of Adolfo in it.
My friend Jack Hdpern was an amazing guy. He spent

many years in the men’ s garment business running his lae father' s
individuas in my life who have greatly influenced company dong with his brother Norman. Jack was a boxer and had
my professiond life | would never have been atough exterior. However, he was aswest pussy cat on theinside
where | am today without their help and guidance. In his 50' s he decided to become a photogrgpher, and one day

Dennis Gartner was amanager a the first studio | worked just waked into the Grest Neck studio | managed & tha time and
for. This paticular wedding center placed very little emphasis on said “ teach me the business.” | agreed to let him observe severd
improving my photo skills. So long as | did not miss a key shot, jobs and accompany me on sdes cdls to dient’ s homes. It took a
focused properly, did na annoy the customers and turned in the few weeks for meto redize tha athough | was teaching Jack many
entire wedding deposit, the studio was happy. Dennis was the only of the technicd aspects of our profession, it was I, nat Jack, who
person who actudly cared aout the qudity of my photography. He was the student.
would routindy spend time going over my jobs, correcting my Jack had an incredible gift for understanding people. He
poses, heping meto refine my exposures and opening my eyes to was able to endear himsd f and get folks to do what he asked of
what would be possibleif | added alittle creativity to the mundane them in atotdly effortless manner. Jack Hadpern was simply the
job of candid man. Dennis encouraged me to enjoy wedding best sdesman | ever met. He honestly addressed dient’ s concerns,
photography by becoming an artist, not jug a button pusher. For never made promises he could not keep and everyone felt
this gift, 1 will dways be grateful. completdy comfortable when they hired him. Watching him gently

Thefirst professiond photo dass | took was given by one persuade someone to sign on the dotted line was an incredible
of the most taented people | have ever known. Adolfo V achier isa expeience. Unfortunatdy, Jack passed away severd years ago. |
master of our profession in many ways. He can photogrgph still think of him often and owe him ared debt of graitude He
virtudly anyone in a flatering manner. Adolfo taught me how to reinforced what | dways knew. People are much more likdy to buy
incorporae grace and degance into every pose But more from those whom they like and trust.
importantly, he showed me how to redly look a& and gppreciate To Dennis Adolfo and Jack, | say thank you for making
light. Light has direction, intensity and sets the mood for every me abetter photographer and a better person.
photograph. Adolfo hdped meto view light as aliquid.

| have been lucky to have had severad

You've Got The Cutest Little Baby Face

7’
The 2008 PPSNYS Journal is going to have a section devoted to identifying

5\
members from their baby pictures. Everyone in the organization is being asked to submit &
2 Jpeg files, preferably between 1 and 2 megs. One should be a current photo and the ~® -
other should be as a baby or youth. (Close -ups would work best.) Kindly identify all / )
photos by including member names as part of the file name to avoid mistakes while editing. L
Thanks in advance for your participation.

1]

Please send all photos to Paul Bernstein at: PaulBPhoto@aol.com




In My Opinion —
Professional Photographer...What Does It
Mean to Us? By Dennis Gartner

Thedictionary defines the word“ professiond” as

Adjective-

1. Engagad in a professon or engaging in as a profession or means of
livelihood; "the professional man or woman possesses distinctive
qgudifications"; "began her professiond career after the Olynpics";
"professiona theaer"; "professiona footbdl"; "a professiond cook";
"professional adtors and ahletes".

2. Of or relating to or suitabl e as a profession; "pr of ess onal
organizations"; "aprofessiond field such aslaw".

3. Engagead in by members of a profession; "professiond ocaupaions
indude medicineand thelav andteaching”.

Noun

1. A person engaged in one of the learned professions.

2. An authority qudified to teach apprenti ces.

Labor

1. Onewho belongsto oneof thelearned professonsor isin an
occupation requiring a high level of trainingand profidency.

Surely al oftheaboverelae and can be applied to being a Professiond”,
but the one definition that is most appropriate for us as Professiond
Photographers is the last entry: Labor- “ One who belongs to one of
the learned professons or is in an ocaipaion requiring a high levd of
training and proficiency.”

Does professional mean that we merely earn our living creating and
selling photographs or isit so much more? Our PPGNY nission
statement is: “ To create, foster, promote and maintan cordia relaions
and encourage the exchange of knowl edge among our members”. Let us
focus on thosel ast few words: ...” an occupation requiring a high level
of training and proficiency.” | think you will all agree that, if
acconplished accurately, the profession of photography requires an
exceedingly highlevd of training and proficiency. Mog of us have -
plied ourselves with years of |earning, sem nars, workshops, periodicals,
books and jugt plain hard work, experimentaion, failure and success.
Sonme of us have formal degrees in photogrgphy and art. Synonyns
abound such & gecidizal, qudlified, proficient, skilled, trained, prac-
ticed, licensed and certified. All of these words have profound meaning
and badkgroundtha conjureup so many visions in ourimeginaion.

| reflect on my own career which gpans almog 40 yearsin this field. |
take great plessure in reminiscing éout sudying with such wonderful
perondities as Don Blair, Monte Zucker, Phillippe Hdsman, Arnold
Newman, Gerhard Bakker, Harry Yen, Al Gilbert, Joe Buissink and
Kevin Kubota. Thereare so many moretoo numerous to mention. Those
courses areetchad in my mind asifl werethereonly ashort timeago, y&
nmy experience with Don and Montebegan over ageneration ago. So why
do thoselegendary teachers haveso grea an effect on us and our careers?
Well, al of these exceptional artigs have severd things in common:
They are ingiting, dedicaed, truthful, respectful, serious, well educated,
enthusiastic, dyed-in-wool professonals and teachers in every sense of
theword. They possessintegrity and asense of purposein acconplish-
ing thar art while giving the world treasured images to lag for genera-
tions. These renowned profess onals sharethar experti se, technique and
knowledge without prgudiceor fear of giving avay thar secres. Thdr
mantra has dways been “ Here are the tod's of success, t&ke the bdl and
run with it...create your own glory”. These are the true trats and attrib-
utes of professiondismand the vanguard of teaching.

An individual seeks a professona when they are in need of something
they cannat perform themselves. They will vist a doctor, archited or
attorney to sesk out the experti se and knowl edge of these professionds to
cure thar illness, build their houses and solve their legd chdlenges ad
they pay dearly for that benefit. So, what distinguishes us, as
professiona's, from these well paid, licensed and certified experts?
The public cannot performsurgery onthdr own brain or desgn andbuild

a 50 story office building. We areadl famliar with the saying “ aperson
who acts & his own attomey has afool for aclient”.

But just about anyone can teke a photogrgph! Digital cameras show up in
dizzying quantities & our paties. Weare surrounded and challenged by
Uncle Harry and Cousin Shirley. How often has Hollingsworth, the
orthodontist cousin of the bride, approached you with tha “ 1ook” in his
eyeand informed you“ Hey man, | havethe same camera. Bitchin' piece
of equipment, ay?...and | haveall thelensestoo.” And then proceaded to
ask seven thousand quegtions as you carry on with tha misty longing for
atrip to therest omom Clicking that shutter isnot nearly as life stirring e
saving a person' s life on the operating table. Our clients are neither
concemed with nor do they havetheindination or patienceto |eam wha
we should dl know about thequdity of light, camera angles, exposure,
contragt, white bal ance, 1SO, depth of focus, depth of field, focal lengths,
lenses, ratios, conposition, harnmony, print quality, artifacts, color
balance, retouching, digital manipuation and abum design. Whew!
Profidencgy inthese essantial profound el ements is wha separates us from
that gang of amateurs. As practitioners, we use our patience and our
personalities to flatter and persuade, cajole and distract, convince and
charm our subjects to extract imeges that meke us proud, content and
satisfied with the fruits of our labor. We strive to create images that
impress and meke our clients happy they hired us and more than willing
to spend the price that we ask. It is truy awonderful thing to hear a
client say," Dude, you wereworth every penny and more...I" mso happy
tha you were herewith ustoday to cepture our spedal moments”. You
should hear tha after every job. |f not, then some self-examination is
definitely in order. Those words (dong with a generous gratuity) meke
our very demanding job worthwhile. While our clients are not profes-
siond photographers, they know what they like and didike. It remains
our responsibility to provide them with satisfaction by going the extra
milewith good service, appred ation and resped.

Our work hasit sown rewards. | hopeyou have often heard your clients
remark about you; “ Wow, | don't know how you do this”, or,“ you were
really terrific with my kids...the images you captured are priceless”.
These arewonderful credits but surely not as monumental as the creating
the Enpire State Building or performing open heart surgery, athough
very meaningful indeed. By no meansdo | mekelight of what wedo. If
| did not t&ke it seriously, | would not have devoted ny life to photogra-
phy. Our work is important. We are the providers of menories.
We are menbers of the Professiond Photographers of Greater New Y ork,
anong other professonal organizations. That fact alone shows that we
are concemed and we care about our industry, our professon and the
qudity of our work. Our vendors consistently support our endeavors with
ther tine, gifts and alvertising dollars. Our membership numbers were
dwinding seadily down over the past ten years and our organization,
once aleader in the USA for closeto forty years, was in danger of slip-
ping away into oblivion. Wehave righted tha dilemma and due to our
changesin leadership and hard work by our Officers, Board of Direcors
and membership conmittee, we are becomi ng stronger every day. Many
previous members have come back into the fold and nev menbers are
joining every nmonth. We are growing again and we are encouraged by
this growth. Our nonthly meetings are graced with top notch gpeakers
and Long Idand Day was a gpectaaul ar success.

So why isit that o many photographers who call themsel ves profess on-
als are poorly traned and by and large unqualified? Where were they
when we were learning and sacrificing our free ti me to further our
expertise, knowledge and career? Theseindividuds havevastly changed
the dimate of phatography over the past ten years, with a particularly
adverse effect on wedding photogrgphy. We clearly understand that to
some entrepreneurs, photography is smply a piece of merchandise, a
means to an end, an atide of trade, produced for profit with little &ten-
tion to qudity. Fortunatdy, most of us prescribe to theopposite, devoti ng
much effort, time, sweat and resources to produdng the fines quality
creations, limited only by our artistic i maginati on.

The quegion of the new gplicant seeking menbership and our aurrent
menbers’ professional status has become a mgjor ongoing topic of
discussion and specul ati on at our board meetings. The query is“ wha has



our organi zation become and what doesit sand
for? Who are we? Wha has been our pagt and
where are we going in the future? Who may
become amenber?”

Considerabl e debates have erupted. Some
believetha weshould open our doorsto anyone
who will pay the dues and is enthusagic about
photography. Others want us to be an elite
organization with an exclusive menmbership
limited to full time photographers, thar enploy-
ees, students, aspiring profesd onals and vendors.
It has also been intimated that we are forbidden
by law to reject or turn any applicant away.
There have been many suggegions madewith no
fina decision reached. So | ask you, the
diginguished membership of this extraordinary
body of professional artigs, where do you gand?
Shall we maintain a smell, elite assenbly with
diginctive credentias or shall we accept mem
bersonly by ther desireto learn and be apart of
professiona photography? Will we reved
secrets and undisclosed budness practices to
curious individuas? What is your opinion?
| think we needto prescribeto alist of specific
criteiatha aprospedive member must meet to
beaccepted, ifthat isin fact, legal .

This decision will continue to play out in the
months ehead.

L et us say, photographers aretruly abreed apart.
Do thewords eccentric, peculiar or strange come
to mnd? Does dedication ring a bell? How
about commitment, perseverance, enthusiasm
and devotion? Sounds anost like a religion,
doesn't it? Being aprofessiond photographer is
so much morethan jug earning aliving by taking
and selling photogrgphs. There are surely easer
ways to earn a living. Most of us have the
substance of creative imagery embedded in our
psyche and courdng through our veins & surely
asour bloodis. | caught that bug thefirst timel
stood in the dark in a hot, humid, smelly room,
rocked atray of devel oper and saw that first print
come up under the glow of that weak amber
safelight. | was hooked. | love taking pidures
today as much if not nore than | did haf a
lifetime ago. Evey time | “ga that shot” it
mekes me smile. And you should smile too,
because you know in your heat of hearts tha
you are a professiond and the graification tha
youget fromyour work is truly rewarding.

BeProud...Rock On....DennisGartner

Steve Bergano, Nominat

Officers

President:

Owen Kassimir 516 364 6650
Vice President:

M aryola Dannebaum 516 409 4218
Treasurer:

Franco Frassetti 718 256 5300
Financia Secretary:

Paul Bernstein 718 622 1959
Secretary:

Chris M oore 347 326 5154

PPGNY 2008 Slate of officers and Board of Directors
From the Nominating Committee - Respectfully Submitted,

ing Committee Chairman

Committee: E. Tramposch, L. Maks, D. China, S. Cameron

Board of Directors

Gde Blumentha 516 295 3180
Anthony Bonventre 631 777 5550
Earl Friedman 516 867 4000
Dennis Gartner 516 867 4000
Anthory Guerreri 631 467 0902
Marvin N. Horlick 516 682 5449
Ron Krowne 516 487 1313
M ike Blume 516 486 4894
Benny Midiorino 516 921 2700

2662 Jerusalem Ave.
N. Bellmore, NY 11710
516/826-9566 Fax:516/826-6257
kohscamera.com
sales@kohscamera.com

Pro Digital MF & 35mm Collectibles |
i Nikon Bronica Leica g
! Fuj Hasselblad Contax (
| Canon Mamiya Nikon RF |
f Olympus Many Others Rollet TLR |

PPGNY Print Competition
Total Pointsto Date

General Membership Portrait
Maryola Dannebaum 8
Davide China7
Edward Michdec 5
Phil Royd 5
Christine Spdliman 4
George Degado 3
Juli Cidone 1
Alex Kassimir 1
Lenny Marks 1
Benny Migliorino 1

General Membership Candid
Davide China 11
JoVanna Sirveno 10
Maryola Dannebaum 7
Brian Phdps 7
Phil Royd 6
Christine Spdiman 3
Benny Migliorino 2
Anthony Bonventre 1
Alex Kassimir 1
Sean Kdly 1

General Membership lllustrative
Maryola Dannebaum 29
Edward Michdec 29
Dana Harris 6
Alex Wolfe 6
Benny Migliorino5
Alex Kassimir 2
Lenny Marks 1

Masters Membership Portrait
Richard Marchisotto 11
Ernst Tramposch 8

Masters Membership Candid
Ernst Tramposch 12
Steve Bergano 3
Owen Kassimir 1

Masters Membership Illustrative
Owen Kassimir 7
Ernst Tramposch 6
Richard Marchisotto 1

Points are tdlied from monthly print
competitions throughout the year from
February through January of the next
year. Thelast competition to add points
above is January 15th if we have enough
makers.




The Professional Photgraphers of Greater New York
The New York Photographer c/o Marnvin Horlick
1 Bluebird Dr., Syosset, NY 11791

As you know, our organization
is run by volunteers. If you are
interested in sening on a
committee, please contact
Owen Kassimir, our president,
and he will put you in touch with
the correct chairperson for the
committee you are interested in
joining. Ourboard is always
eager forassistance.

FIRST CLASS MAIL

If you are NOT receiving our
email updates and
notifi cations, please email
Owen Kassimir at
ppgnyinfo@aol.com

Professional Photographers of
Greater New York - 2007

New Members Postings

President: Thefollowing new memb ers are required to be posted for a 3month period.
owen Kassinir 516364 6650 The following individuals have requested membership in the Professional Photographers of Greater
Vice President: New York, Inc. In accordance with the Bylaws, “the names of all applicants shall be published in the
. Association’s newsletter for three consecutive months. Any member who has reason to feel that an
MaryolaDannebaim 516409 4218 applicant is not suitable for membership shall contact a member of the Board of Directors in writing
Treasurer: within ten (10) days and express his/her reasons”. Concerns should be directed to: Owen Kassimir -
Mike Blume 516486 4894 President PPGNY.
llilnanCIéll Secrgtary: 718955 5300 1st Posting - Phil Fazin, 32 Ravenwood Dr., Kings Park, NY 11754 - www.philfazin.com - Phil1313@aol.can
ranco Frassetti
Secretary: 1st Posting - Richard Fedorowicz, 72 Chatham Dr., Oakdale, NY 11769- mfield02@optonline.net
Chrigtopher Moore 347326 5154 5 .
Membership Chairman: 1st Posting - Raymond J. Foster, 83 Budenos Dr., Sayville, NY 11782 - www.ray f oster photography .can
em ership an: ray @rayfosterphotography .can
Chrigopher Moore 347326 5154
Board of Directors: 1st Posting - Greg K hitrov, P.O. Box 118, New York NY 10028 - www.treasuretremaments.net
’ studio@treasurethemaments.net
Gal e Blumenthd 516295 3180
Anthony Borventre 631777 5550
Dennis Gartner 516867 4000
Marvin N. Horli &k 516682 5449
Ron Krowne 516487 1313
Earl Friedman 516921 2700 Classified Ads
Eenlné Mr'g'_or'no iig 2; i;gg Clessified ads are free to members. Ads must_be renewed on a monthly basis by contact-
aul bernstan _—

Newsletter Editor:
Marvin N. Horick

Newsl etter/Event Photographer:

ing the newsletter editor by email: photogbymarvin@aol.com. Adswill be removed if not
renewved. Submit text for dassifi ed ads exactly as you want it to appear in the newsl etter.
Include contact informetion, phone number and email.

Michad Blume For Sale_ Frames, mostly square high end style. Price drasticaly reduced.
Newsletter Advertising: Used as samples
Earl Friedman }

Call Tony - (516) 921-2700




